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Perspective color blocks deceive spacious spatial illusion

OPUS Taipei is the first shop for the brand OPUS, specializing in purse hangers, and
was designed to be a multi-purpose space that can be used for meetings, product
launches as well as a retail store. The original use of this location was a garage
space,is merely 10 square meters (2.3w X 4d). To overcome the size limitation, the
rhythmic yellow blocks run along the two opposite walls of the store and converge
inte a horizontal line on the back wall to create a deceiving perspective illusion,
which makes the store looks more spacious.

Yellow color blocks emphasize the brand image

OPUS’ signature yellow blocks motion in 2 waves to imply public and service area
of the space. The trough of the first wave positioned align with the counter, indicates
the break of the function. Second wave ended with extensive horizon, touched up
with a clock composed with OPUS purse hangers which symbolized a rising sun.
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DETAIL ELEVATION
Singular wood unit serves

not only the base for indi-
vidual product, but also a
[ S — component to theme wall.

The wood display stands are composed
e B | of 4 different lengths of timber. Each
timber is designed to serve as a show-
case for a single purse hanger. Cut and
sized precisely to be just slightly bigger
than the footprint of a purse hanger. So
each pursse hanger can be exhibited in
stand/hang/flatwise position and easily
reached by a customer. Individuals wood
units are also composed under two
themes “Nature and urban”, which ex-
hibit classic and seasonal collection.
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SEGMENTAL COMPONENT

Nature/Urban Theme wall

The two display theme walls are meant to serve
different functions at the opposite sides of the
store. “Nature Wall” with its dramatic waves
which invoke images of a natural landscape, fea-
tures brand’s classic collection.The “Urban Wall”
has fewer timber stands and are arranged less
dramatically but deliberately resemble a city sky-
line. Six yellow bobbins indicate the cities that
make up OPUS' distribution network, features
limited-edition collection. Bobbins imply the his-
torical background of the brand founder.

Based on the need of the product itself, a hori-
zontal tabletop was inserted at the height of 110
cm. The function of the platform itself was al-
tered in three stages: Demonstration desk on the
display wall, countertop for the cashier and bar ‘
table for meeting area.
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