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Brand New Cabin Design

The NexGen Travel Cabin design is based on our corporate brand core messages, which consists of 5 key elements
in “Cultural Creativity,” “Technology,” “Environmental Protection,” “Emotional Connection,” and
“Reliability” Thanks to our Chief Designer Mr. Ray Chen, gave an idea of merging the Song Dynasty aesthetics
(one of the most culturally vibrant era in Chinese history) with our brand image, which is a perfect match and to
kick off the NexGen journey in an exciting fashion. All designs in our NexGen Cabin serves only one purpose,

that is to make our guest’ s journey become that much more enjoyable, and help them sit back, relax, and

just enjoy the flight.

The two year time spam that made the design concept of cabin interior into a reality is a difficult but rather joyful
one. It took numerous discussion sessions between the designers and manufacturer to come up with a plan which
fits the tight schedule as well as the budget control, and most importantly, the challenge of the feasibility from the
air-transportation certification stand point. We managed to overcome all obstacles and adversity in order to fulfill
and breakthrough the creative aesthetics, and found the most balanced possibility in between. The cabin interior
is the first in the airlines industry with the Song Dynasty theme, and proudly brings the richness of Chinese culture
to the world.
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The new Premium Business Class cabin features 180° fully reclined seats
Natu re for the ultimate in flat beds, personal reading and convenience lighting, as
well ag an 18" Personal Entertainment Touch Screen. The personal spaces
are finished with persimmon wood accents and relaxing cloud patternsin
dark blue texture, a private study for the traveler.
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Premium Economy Class cabin seating is defined with a spacious 39"

CU ltu re pitch, offering excgptional comfort and f)rwacy in this premiefcabm The
many features include specially selected amenity kits, enhanced meal
service, and industry Lleading 12.1" Personal Entertainment Touchscreens.
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Family Couch, newly introduced to Economy Class, is specially provided
for travelers with younger children. As needed these exclusive 3-seat
blocks convert to a comfortable bed, providing a relaxing space for chil-
dren and their parents
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The defining feature of China Airlines’ next

generation 777-300ER aircraft lies in its

poetic beauty, Inspired by Song Dynasty

poet Lu You. The industry's first high-ceil-

ing Sky Lounge in Premium Business Class

thoughtfully integrates Eastern and West-

ern culture
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It serves as a relaxing space for passengers and a platform for showcasing Taiwanese culture. The Eastern “Literary

Tea-tasting Area” on the left offers six selected teas from Taiwan: Charcoal Tung Ting Oolong Tea, Alishan Oolong Tea,
Shan Lin Xi Tea, Lishan Oolong Tea, Oriental Beauty Tea, and Sun Moon Lake Black Tea The Western “Fashionable
Coffee Area” on the right provides aroratic coffee in coffee capsules and locally grown coffee that go well with Western
pastry. The bar in the middle offers cocktails, tapas and cup noodles. Sky Lounge represents Taiwan's impressive
cultural and creative experience and the Oriental tranquility found in the food culture of the literati. The bookshelf-like
space on the two sides of Sky Lounge provides a selection of Chinese and English books of the month, which immerses

busy passengers in a relaxing setting of literature and taste

Main Bar
Height 82.29 inch
Width 83.98 inch

Side Bar
Height 82.29 inch
Width 42.56 inch
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Sky Lounge
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The premium business class section is beautifully designed in the Sky Lounge style, full
of sophistication and fun. The Song Dynasty poet, Lu You, put it best when he wrote a
poem about resting places of ancient travelers, which is what China Airlines is doing for
modern travelers today There are also two other poems that embodies how modern
travelers search for a new perspectives: Wang Wei's poem named “ Sitting While Look
ing at Clouds, " and a poem from Marcel Proust, a French poet who says that ” The

voyage of discovery is not in seeking new landscapes but in having new eyes.”
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The contents are store in the capsule-like
packages in which to prevent the deforma-
tion during transportation and preserve the
integrity of the contents as a whole. The
container can be top-up by simply refiling
the capsules through the dedicated doorin
the front without the hassle of having to
remove the whole container from the main

frame
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How to extract

Front view
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After each extraction, the content capsule will naturally
slide down for the next passenger to enjoy.

#WFEAI | Top-up method
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When container is empty, simply hold open the dedicated
front door, and refill the container with a carton of con-

tent capsules, then push closed the front door and ready

to serve
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The famous ice-cracking pattern fromthe Song Dynasty is
taken as the main visual aesthetics of the packaging
designs, the essence of sophistication and humbleness is
convey through ancient Chinese writings. The desert and
pastries are presented with content photog as well ag
origin descriptions; the Oriental beauty is established with
Seal-like Ancient Chinese Character, inwhich emotionally

attached Sky Lounge with numerous touching stories

Tea bag packaging
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The cabin lighting is no longer limited to just on and off for dinning
and taking a nap. With tailor-made lighting scenarios, we can create
and imitate the most comfortable ambience within the cabin that
make passengers feel right at home

Mood Lighting Design
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Chinese New Year Valentine’s Day Moon Festival Christmas
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The bathroom walls are decorated with sketches of mountain and
river landscapes. The minimalist vertical lines of the sketches com-
plement the persimmon wood grain in the cabin and originate from
the succinct lines of traditional Chinese calligraphy. Broadening the
visual horizon, the new cabin design allows passengers to enjoy the
comforts of space.




