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B&C-01- The rebirth of an old house-Mao Fun

The main difference between Man Fun hot pot and other hot pot is the
craftsman-handmade copper pots form Aritsugu and Shinko Metal, which are
recognized by METI Minister Award. In order to emphasize this feature,” Copper

"is widely applied in the design such as the copper signboard hanged on the wall.
The soup of hot pod is stewed by selected Japan green onion and its taste is fresh
and zesty. The dipping sauce is made from pomelo vinegar and grated radish.
Cooked organic vegetable and tender meat served as dipping sauce are tasted
slightly acidic and refreshing. Japan green onion and pomelo are the main point of
logo design, and combined with the drawing of copper pot, chopsticks and spoon.

A visual gourmet is presented form Mao Fun logo.

The appearance and color of the copper pot are inspiration of the design for
business cards and menus. Utilizing the craftsman-handmade spoons in the design
visualizes the hot pot cooking impression. Menus convey the origin and sincerity of
Mao Fun hot pot, which included brand story, handmade copper pot, Japan green
onion, pomelos, organic sweet vegetable, daily-delivered seafood, fresh meat and

warm old house.

“Mao Fun hot pot” has an interesting homophone when pronounced in

Mandarin. Its name is from the owner’ s family name.” Reunion, welcome home
and dinning together” is the main concept which Mao Fun would like to bring to
customers. For expressing this concept, there is a reunion visual design on the wall
of entrance to make the warm and human touch atmosphere. It is a circle which
consists of two wooded Chinese characters meaning” reunion” and is surrounded
by different sizes of copper spoons.

The graphic and interior design team communicated and cooperated boundless to
execute the whole design plan. During the renovation, all designers kept
communicating and brainstorming to finish the planning and material choosing to

achieve "Mao Fun” brand building.
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