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B&C-03- WOTANCRAFT BRAND-STORE

Founded in 2008, Wetancraft is an original brand workshop focusing on leather-designed pieces.
At first, it mainly designed high-end waist bands, in the spring of 2005, Wetnacraft decided to
expand its brand management and start developing its own product lines and build a flagship
store that could live up to its brand spirits.

In the store that is around 30 square feet, there are display and office areas; however, Wotancraft
wishes to create a compound space, so the concept of a store within a store 1s born. Wotancraft
adds a coffee bar into the store (W&M workshop).

Brand Visual:

We realize that Wotancraft is a brand emphasizes on design and originality. All of Wotancraft’s
products are designed and made on its own, and the only material being used 1s leather.
Therefore, the tone of the spaces is set to apply raw materials to draw forth the texture of the
space. As far as the ambiences arrangement 1s concerned, we wish customers to feel the strong
and unique vibe, so we choose to use uniform material, namely hand-drawn paintings, on most
parts of the walls and ceilings. With every strong hand-drawn stroke, we hope to breathe a sense
of roughness nto the space, and make the customers feel this one of a kind creation as well. The
floors are clad with processed timber, making the whole space look like a subtle but powerful
abstract painting. A mixed scent of timber and leather fills the air.

Product Exhibition:

WotanCraft's product 1s a assortment of rawness with sophistication. Since the watchbands are
high-end leather commodities, we choose a concrete base to go with them in respect to
displaying; moreover, we use showcase made of glass, which is mainly used for luxuries, to
enclose the sense of roughness within. As for our bags, we use natural white stone materials to
serve as exhibition platform deliberately so as to manifest the contrast between the subtleness and
the wild space, which matches the essence of Wotancraft's products. We lower the height of the
exhibition platform so the customers can get a full view of the product more easily. The inner
side of the exhibition frame is made of stainless steel to lighten the heavy feel of the stone
materials, which also symbolizes Wotancraft's innovative thinking on materials.

Exterior Design:

We use concrete and iron pieces, two materials that will change with time and seasons, to show
the true colors of materials. This attribute is just like Wotancraft's leather, which mellows with
time and radiates it own personality. As far as exterior layout is concerned, a mysterious vibe
arises out of the partially private arrangement. We design lattice windows on sides that receive
the most desirable lighting to guide the lights into the store, through this, we create various
expressions with lights and shades.

Billboard Design:

Hand-made leather is Wotancraft's brand spirit. By printing our brand name on concrete, we
emphasize our emblem concept as original instead of additional, just like the printing technique
we apply in making leather.

Coffee Bar:

We offer limited handmade coffee everyday. We'd love seeing the baristas communicate with
customers when making coffees, so we design the customer seats facing the baristas, allowing
customers enjoy the process of their coffee being made. As far as the design of the bar, we add a
window that can be opened upward on the side of the bar to create the extension, making an
interactive connection between the bar and the street. The people walking by can order coffee and
even smell it from afar.
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