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Two meanings of ‘light your life’
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Like ITAFE's Logo design inspiration drawn from a matchstick, The Day Lab Design Team hopes to illuminate the
community with design sparks. The City of YiWu in Central Zheliang Province, China, is renowned for its small
commodity trade. Traders from all over the world come to the YiWu Market daily for quick trades and leave ina hurry.
Despite YiWu being a county-level city and one of the powerful economic cities of China, it lacks facilities to provide
visitors, and most importantly consumers in search of better lifestyle. The Day Lab Design Team challenged this with
avant-garde, experimental Interior Design style;  ingenious open-layout concept allow the interior design to spill over
tothe street , create interest and thereby winning the praises of young consumers

ITAFE’s ideology of “Light Your Life” is the design soul of all the products from this outlet. We abandoned lengthy and
hefty menus, and adapted clean and simple layouts. In getting rid of all the fuss, we bring into the limelight top notched
quality coffee, tea and coffee.

In the Interior, “Light Your Life” embodies 2 meanings:

First of all, “Light” is Bright and Illuminates. ITAFE’s lighting design is certainly brilliant. In the storefront design, we have
designed metal Venetian slats to absorb and reflect different color shades from various times of the day, seasons and
weather conditions. Harnessing natural light by employing use of reflective materials can reduce the need for
unnecessary artificial lighting, as only daylight can achieve this sort of vibrancy and brilliance. At night, artificial lighting
integrated into the gaps of the slats creates interest and momentum. Pedestrians enjoy different impressions from
different perspectives.

Adjacent to the entrance, a digital screen is encased in the long communal table. We covered the screen with acrylic
honeycomb material to create pixelated graphics. The screen displays animations of harvesting coffee beans to its
production and packaging. In so doing, we hope to bring awareness and attract c s. The animati displayed on
the digital screen can be tweaked to portray festivities’ atmosphere and so the outlet does not need further decorations.
The exterior balustrade is another design highlight. Polycarbonate material is a cost effective material for building” sun
shading, we have employed the use of this material in the balustrades as a light diffuser. This particular material diffuses
the outline of the lamp source but also has a special characteristic to allow light to travel to and nighlight the edge of
each panel.

“Light” also implies lightweight. ITAFE’s Interior Design material scheme and design technique is centered around
simplicity; stainless steel (polished, hairline, black powder coating finishes), cement, terrazzo, polycarbonate,
heneycomb acrylic, may seem like ordinary materials but with the ingenious implementation of the design team, these
materials in different finishes are woven into a harmonious symphony.

The outdoor furniture is constructed from 5 mm thickness stainless steel sheets. The termination detail at the top of the

backrest is that a light weighted sheet of metal being eased into a scroll.

Anocther well-received design innovation is the highly reflective Stainless Steel used at the bar counter top. This reflective

surface equates to an interactive and dynamic movie projection screen showing all corners of the outlet and providing “a

bird’s eye view” of the coffee making process, to the customers.

With true integrity to the design statement of Lightweight, the designteam has abolished the typically cluttered worktop

and instead situated the equipment in the back pantry. Through clever layout and a window to connect the pantry and

bar, a streamlined and sleek bar counter design is achieved.

The bar top is not only core of functionality but also the visual focal peint. This area is endowed with a cluster of 6

tea-drop pendant lamps, which correspond, to 6 glass flasks on the counter top. This art installation portrays coffee and

tea purification and extraction process.

The glass flasks are filled with actual tealeaves so that customers can observe the quality of the products at close

distance.

Tear-drop shaped pendant lamps mimic the process of drip coffee.

It is our firm belief that a good retail outlet design not only services the customers’ basic needs but also benefits the
Before the impl ion of our design, the entire street was dull and old, and pedestrians whizzed by the

street without taking notice of their surroundings. But with this new facelift, ITAFE is aggressively attracting locals and an

international crowd made up of traders who come to the city. The welcoming design of the outdoor furniture also acts as

a resting space for pedestrians. Due to the design of the outlet, more people unknowingly became interested in the

culture of coffee and tea and this encourages repeat visits in the future. This, is what we believe to be design excellence!




