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We are always seeking a tangible definition of what "real beautq" is?
If our eyes only saw souls instead of bodies, how very different our ideals of beauty would be.

This is a collaboration with an selective shop owner : a project that started merely with a conversation.
As we revisit the conversation, we were able to reignite the chemistry: we could decipher the most important
components to be human appearance. mentality and sensibilities.

We started to preserve the brand identity by transforming the space into a notion with aesthetic sensibilities.
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The biggest challenge was to create two split retail spaces, with still being able to provide

an open space for consumers.
It was paramount to maintain connectivity and a sense of togetherness between the spaces,

we wanted make this a relationship without a relafionship’ when the people walk

through and stay below the suspension partitions.
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Applying warm tones and rough-hewn material, restoration of terrazzo floors, and soften fabric fixtures helped us insert a ‘ harmoniously interaction
aesthetic inside the space.

We hoped to achieve a minimalistic yet urban tone which would directly contract with typical retail spaces in Taiwan; to do this we amplified simplicity
and took inspiration from the human soul and accessories that could compliment.

1-Counter
2-Display shelf
3-Checkout counter
4-Storage

5-Toliet

6-Fitting room
7-Mystery room
8-Apparel area
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The suspension partitions display an ethereal elegance that can be aroused from. Natural texture
and organic shape display
shelves and counters personify the dignified posture and pure soul inside a female.
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We believe that synerqy does not have to be attained from ingredients that are all the same. As not all things are produced in the same place this brings realism into our idea.
We hope to embody this through design, innovation and the creation of this retail space. The space speaks for itself, as less is more.
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